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Scrub daddy shark tank

Ever wondered why Scrub Daddy is the top sponge and Shark Tank’s biggest hit? Since its Shark Tank debut in 2012, Scrub Daddy has changed the cleaning world. Aaron Krause founded this sponge brand in New Jersey. It uses special technology to beat regular cleaning tools. Thanks to Lori Greiner’s investment, Scrub Daddy has sold over $100
million worth. Scrub Daddy sponges have a special material called FlexTexture. It changes texture with water temperature. This makes it great for tough stains or gentle cleaning. It’s no surprise it’s Shark Tank’s number one product! Key Takeaways Scrub Daddy is the most successful Shark Tank product, generating over $100 million in sales.
Founded by Aaron Krause, it utilizes a patented FlexTexture material. Secured investment from Lori Greiner on Shark Tank in 2012. Features a unique design that changes texture with water temperature, making it multifunctional. Odor-resistant and durable, suitable for various cleaning needs. Comes in a variety of shapes and colors for diverse
cleaning tasks. The Origins of Scrub Daddy Scrub Daddy’s story is one of creativity and hard work. It started with Aaron Krause, who made buffing and polishing pads. These caught the eye of 3M, leading to a big deal. But the real spark was the Smiley Face Sponge. It came from leftover sponges in Krause’s factory. This was the start of Scrub
Daddy’s huge success. Invention by Aaron Krause Aaron Krause is known for his inventions and business skills. He was unhappy with cleaning tools and wanted something better. That’s how the Smiley Face Sponge was born. Krause put $75,000 into making the sponge. He wanted to change how we clean. And he did. Creation of the Smiley Face
Sponge Scrub Daddy is special because of its design and how it works. It changes texture with water, making it tough for scrubbing and soft for gentle cleaning. This makes it great for many cleaning jobs. More than 25 million of these innovative sponges have been sold. Scrub Daddy is now worth about $170 million. Krause’s leadership has made it a
big name in cleaning. From a simple smiley sponge to a leading brand, Scrub Daddy’s story shows the power of creativity and hard work. Scrub Daddy’s Appearance on Shark Tank Scrub Daddy hit the big time on Scrub Daddy Shark Tank in Season 4, Episode 7, back in 2012. Aaron Krause founded the company. He pitched a new cleaning sponge,
hoping for a 10% stake for $100,000. Lori Greiner, known for spotting great products, saw big potential in Scrub Daddy. Lori Greiner’s Investment Lori Greiner made a bold offer during the pitch. She wanted to give $200,000 for 20% of Scrub Daddy, doubling Krause’s ask. This Lori Greiner investment was a game-changer for the brand. Her
knowledge and connections were key to its growth. Impact on Sales and Popularity Right after the episode aired, Scrub Daddy sales skyrocketed. This showed the huge sales impact of being on Shark Tank. The show’s exposure, plus QVC promotions, led to a massive sale of 42,000 sponges in under seven minutes. This success helped Scrub Daddy get
into big stores like Walmart, Bed Bath & Beyond, and Target. The brand’s success kept growing, hitting over $200 million in sales. By 2023, Scrub Daddy had made $926 million, making it a top seller in Shark Tank history. The Unique Design of Scrub Daddy Scrub Daddy has changed the cleaning world with its cool sponge design. It uses a special
material that changes with water temperature. This makes cleaning easier and more flexible. Texture-Changing Polymer The secret of Scrub Daddy is its special polymer. It gets hard in cold water for tough jobs and soft in warm water for gentle tasks. This means one sponge can do many jobs, saving time and money. Practical Functionality Scrub
Daddy’s design is not just unique; it’s also practical. The smile on the sponge is not just for fun. It helps you hold the sponge and clean tight spots. Scratch-Free Cleaning Scrub Daddy is great because it cleans well without scratching. It works on many surfaces like non-stick pans, stainless steel, and glass. Its design lets you clean without worrying
about damage. Diverse Product Line of Scrub Daddy Scrub Daddy has grown a lot since its smiley-face sponge days. Now, they offer many kitchen cleaning tools. Each new item is made to meet different household needs, keeping the brand fresh and innovative. These scrub daddy products can handle everything from light to heavy-duty cleaning.
They’'re designed to make your kitchen sparkle. Scouring Pads Scrub Daddy’s scouring pads tackle tough stains with ease. They’'re great for cleaning pots, pans, and other kitchen items that get a lot of use. Yet, they’re gentle enough not to scratch your kitchenware. Scrub Daddy’s dual-sided sponges are a game-changer. One side is soft for gentle
cleaning, while the other is rough for tough spots. This makes them essential for keeping your kitchen spotless. Sink Organizers and Soap Dispensers Scrub Daddy also offers practical accessories like sink organizers and soap dispensers. These items keep your cleaning tools and soaps organized and easy to find. They make cleaning up a breeze. The
organizers are designed to hold various scrub daddy products. This ensures your cleaning routine is smooth and stress-free. Why Scrub Daddy is America’s Favorite Sponge Scrub Daddy quickly became the top choice for cleaning sponges in America. It won over many homes with its amazing performance and fun design. Its journey to fame started on
Shark Tank in 2012. Just 24 hours later, sales hit over a million dollars, marking the beginning of its success. The FlexTexture foam in Scrub Daddy is a big reason for its popularity. It gets hard in cold water for tough jobs and soft in warm water for gentle cleaning. This makes it perfect for all sorts of cleaning tasks, unlike regular sponges. Plus, it
lasts a long time, about two and a half months, before needing to be replaced. Scrub Daddy also offers a variety of products. You can find everything from the original Scrub Daddy to Scrub Mommy and Sponge Daddy. Each one has the brand’s signature smiley design, making cleaning a bit more fun. It’s also great for getting into tight spots and
cleaning utensils. Scrub Daddy is also big on social media. It has nearly 4 million followers on TikTok, where it shares cleaning tips and fun content. This online presence helps it reach even more people, adding to its sales. Here’s a quick look at why Scrub Daddy is so popular: Key Feature Scrub Daddy Traditional Sponges Material FlexTexture foam
Regular foam Durability Around 2.5 months 1 month Adaptability Hard in cold, soft in warm water Fixed texture Variety Over 20 products Limited options Scrub Daddy’s success comes from its innovative design, practical use, and strong market presence. It has changed how we clean our homes, making it a favorite across America. Environmental
Impact of Scrub Daddy Products Scrub Daddy is known for its effective cleaning and commitment to sustainability. It uses a special polymer to make durable sponges. These sponges help reduce waste and are eco-friendly, all while keeping their cleaning power high. Material Composition Scrub Daddy sponges are made from a unique foam made from
petroleum. This might seem bad for the environment at first. But, the brand uses green manufacturing methods to lessen its impact, as Poly Free Planet found. The packaging often includes cardboard from wood pulp. This is not recyclable. “The durability of Scrub Daddy sponges ensures they last approximately one to two months, reducing the need
for frequent replacements and subsequently minimizing waste.” Longevity and Durability Scrub Daddy sponges are very long-lasting. This makes them great for the environment. Unlike regular sponges, they don’t need to be replaced as often. Over 50,000 Amazon reviews show how well they work and last. Scrub Daddy also has a recycling program.
They ask customers to return used sponges, which are then turned into fuel for cement kilns. This program helps cut down on waste, even though the sponges themselves can’t be recycled. Scrub Daddy’s Revenue and Growth Scrub Daddy has seen huge financial success since it started. By the end of 2012, it sold out on QVC in minutes, hitting $1
million in sales. By 2014, sales hit $18 million, and by 2017, they went over $100 million. In 2023, its value is over $250 million, with sales around $220 million. Sales Milestones Scrub Daddy’s growth is thanks to smart business moves and new products. Since 2012, sales have almost hit $700 million. In 2023, it sold $220 million worth of products.
Lori Greiner’s $200,000 investment has earned her over $50 million. Retail Presence Scrub Daddy is in over 60 stores online and in person. It’s in big names like Walmart, Target, and Costco. This wide reach helps keep sales strong. The company now offers over 25 sponge types and more. It also sells erasers, mops, and towels. This variety helps it
grow. Scrub Daddy has also grown globally, reaching Canada, the UK, and Australia. This expansion has boosted its revenue and market position. Customer Experience and Reviews Scrub Daddy’s customers are very active, sharing their good experiences and cleaning tips online. They love the product’s special features and how well it works. This
keeps users coming back for more. User Testimonials The sponge’s ability to change texture is a big hit. People say it gets firmer in cold water and softer in warm. This makes it great for different cleaning jobs. The Scrub Mommy, with its two textures, is a favorite for its ease of use. Users love how it removes burnt bits without scratching surfaces.
It’s perfect for cleaning many kitchen items. The sponge’s design also keeps it clean by stopping junk from getting stuck. Consumer Engagement Customers are very happy, and it shows in how much they talk about Scrub Daddy. They post before-and-after photos on social media, helping the brand grow. Amazon reviews have also helped spread the
word. Scrub Daddy uses its community to help improve its products. This makes sure they meet what customers want. The brand’s strong reputation and happy customers attract new users to its unique cleaning solutions. Marketing Strategies of Scrub Daddy Scrub Daddy uses a wide range of marketing strategies to reach many people. It combines
grassroots marketing, QVC sales, and social media. This mix helps the brand connect with a large audience. Grassroots Marketing Grassroots marketing has been key to Scrub Daddy’s success. It started by focusing on local areas and small events. This helped build a loyal customer base. People got to try the product, creating a personal bond with the
brand. The brand also joined fairs and trade shows. This helped spread the word and build trust. QVC Sales Scrub Daddy shines on QVC. It shows off its products to a big audience. Live demos on QVC highlight the product’s benefits. This direct approach boosts sales and visibility. It lets customers see the product’s value firsthand. Social media is
vital for Scrub Daddy. It engages with customers on TikTok and Instagram. The brand uses fun campaigns and challenges to connect with Gen Z. This digital effort builds a community and loyalty. Scrub Daddy’s creative social media campaigns reach more people. Scrub Daddy Shark Tank Lori Greiner played a big role in Scrub Daddy’s success on
Shark Tank. In season four of Shark Tank in 2012, Greiner invested in Scrub Daddy. Known as the “Queen of QVC,” her knowledge helped Scrub Daddy become a well-known brand. Success Story Scrub Daddy’s success is a great example of Shark Tank’s impact. It has made over $926 million in sales by October 2023. The sponge changes texture
with water temperature, making it great for cleaning. Its design also prevents debris from getting stuck. This feature was shown to work well, even on old kitchen floors. Lori Greiner’s Influence Lori Greiner was key to Scrub Daddy’s rapid growth. She helped it get into over 257,000 stores. Her marketing efforts made Scrub Daddy one of the top
three highest-grossing Shark Tank companies. By January 2017, Scrub Daddy’s sales hit over $100 million. Greiner’s guidance shows how important a good mentor can be for a business. Milestone Details Initial Investment $100,000 for a 10% stake Retail Locations 257,000+ Total Products 160 Total Revenue $926 million Scrub Daddy’s Patents and
Innovations Scrub Daddy is known for its cleaning technology and new ideas. After Shark Tank, the company kept improving, getting many patents for its designs. This keeps Scrub Daddy ahead in the cleaning world, always offering new and useful tools. Patented Designs Scrub Daddy’s key innovation is its patented designs, like the smiley face
sponge. These patents cover special materials that change with water temperature. This makes the sponges versatile for cleaning. Scrub Daddy also has patents for scouring pads, dual-sided sponges, and more. These unique features make their products stand out in a busy market. Research and Development Scrub Daddy is always striving for the
best, investing in research and development. This effort has led to products that work well and are good for the planet. Their R&D team works to make products better and last longer. By always improving and trying new things, Scrub Daddy shows how innovation leads to growth and loyal customers. Scrub Daddy is a top brand in cleaning products.
It’s known for its sponges that change texture with water. It became famous after being on Shark Tank and getting an investment from Lori Greiner.Aaron Krause invented Scrub Daddy. He started with buffing and polishing pads. But the smiley face sponge was a happy accident from leftover sponges.The sponges use a special polymer. It gets firm in
cold water and soft in warm. This makes them great for cleaning.Lori Greiner put in 0,000 for 20% of Scrub Daddy on Shark Tank.Being on Shark Tank and QVC boosted Scrub Daddy’s sales a lot. It got into big stores and made over 0 million by 2017.Scrub Daddy has a smiley face design. It’'s made to clean without scratching and changes texture
with water. It’s also good for cleaning utensils.Scrub Daddy offers many products. There are scouring pads, dual-sided sponges, and kitchen accessories like sink organizers and soap dispensers.Scrub Daddy is loved for its performance and design. Its smiley face adds an emotional touch. It’s great for cleaning everywhere.Scrub Daddy sponges last a
long time. This means you don’t need to replace them often. It’s good for the environment and still works well.By 2017, Scrub Daddy made over 0 million. It’s in big stores like Bed, Bath & Beyond. This shows it’s really grown.People love Scrub Daddy. They say it’'s effective and versatile. Happy customers share their stories and tips, showing they’re
really satisfied.Scrub Daddy uses grassroots marketing and QVC. It’s also active on social media. These methods help it reach more people.Lori Greiner helped Scrub Daddy grow fast. She helped it get into stores and used her network for marketing. This was key to its success.Scrub Daddy has many patents for its unique design and polymer. It keeps
working on new ideas to improve cleaning. When Scrub Daddy first appeared on Shark Tank, it wowed the sharks and the audience alike with its innovative design and versatile cleaning capabilities. It wasn’t just another sponge; it was a game-changer in the kitchen. Fast forward to today, and Scrub Daddy has become a household name, but how has
it fared since that memorable pitch? The journey from a Shark Tank sensation to a cleaning empire is nothing short of remarkable. With sales skyrocketing and the brand expanding its product line, it’s clear that Scrub Daddy’s smiley face is more than just a cute design—it’s a symbol of success. Let’s dive into the latest updates on Scrub Daddy’s
journey since making a splash on Shark Tank. Scrub Daddy’s innovative design and texture-changing capabilities, pitching on Shark Tank by Aaron Krause, not only showcased a revolutionary cleaning tool but also demonstrated the power of a well-prepared and passionate pitch.The strategic partnership with Lori Greiner and continuous product
innovation post-Shark Tank have been pivotal in transitioning Scrub Daddy from a promising idea to a dominant player in the cleaning industry.Explosive sales growth, from $100,000 in 2012 to $250 million in 2022, underscores Scrub Daddy’s market dominance and the brand’s ability to adapt and grow in a competitive landscape.The expansion
beyond the original sponge, with products like Scrub Mommy and Scrub Daisy, reflects Scrub Daddy’s commitment to innovation and addressing diverse consumer cleaning needs.The smiley face design of Scrub Daddy products is not just branding brilliance; it serves practical purposes in cleaning while symbolizing the brand’s approachable and fun
identity, contributing significantly to its widespread recognition and success. When Aaron Krause walked into the Shark Tank, armed with his innovative creation, the Scrub Daddy, viewers and sharks alike could sense they were about to witness something special. His pitch is still talked about as one of the most memorable moments in the show’s
history, not just for its entertainment value, but for the impressive display of entrepreneurship and innovation. Krause demonstrated the Scrub Daddy’s unique ability to change texture with water temperature — soft in warm water for gentle cleaning and firm in cold water for tough scrubbing. This feature set it apart from any other product on the
market, catching the attention of the sharks immediately. It wasn’t long before the bidding war erupted, signaling the potential the sharks saw in this simple yet revolutionary cleaning tool. Lori Greiner, known for her keen sense of marketable products, won the bid, offering $200,000 for a 20% stake in the company. This partnership proved to be the
beginning of a dynamic journey towards making Scrub Daddy a household name. The pitch itself not only showcased a unique product but also the importance of a well-prepared and passionate entrepreneur. Viewers were treated to a master class in pitching. Krause’s presentation was clear, concise, and demonstrated a deep understanding of his
product and its market potential. It was a pitch that resonated with many aspiring entrepreneurs watching at home, highlighting the essence of what makes a successful Shark Tank moment: innovation, passion, and a touch of drama. As the segment concluded, it was evident that Scrub Daddy was poised for success. This moment remains a pivotal
point in the show’s history, illustrating the power of a well-executed pitch and the potential of a great idea when presented to the right audience. Since its unforgettable pitch on Shark Tank, Scrub Daddy has transcended its early status as merely a promising idea to become a stalwart icon in the cleaning industry. This transition wasn’t just luck; it
was meticulously engineered through strategic marketing, expanding product lines, and tapping into the undying support of the Shark Tank community. At the heart of Scrub Daddy’s meteoric rise is its innovative product design. Unlike traditional sponges that wear out quickly and harbor bacteria, Scrub Daddy’s smiley-faced sponge boasts a unique
texture-changing technology. This feature, coupled with its ability to tackle grime without scratching surfaces, quickly positioned it as a go-to product for not just home users but professionals in the cleaning industry. But what truly catapulted Scrub Daddy from a Shark Tank wonder to a cleaning empire was its continuous innovation. Post Shark
Tank, the company didn’t rest on its laurels; instead, it expanded its product line to include various versions of the original Scrub Daddy, including Scrub Mommy, and ventured into complementary cleaning products. This strategic expansion responded to consumer needs and preferences, further solidifying its market presence. Moreover, Scrub
Daddy’s journey is a testament to the power of effective branding and community engagement. Their humorous and memorable branding struck a chord with customers, making the product not just a cleaning tool but a household name. Engagement with the Shark Tank community, through updates and appearances, kept the brand in the public eye,
leveraging the show’s platform to sustain momentum. Their remarkable journey from a Shark Tank sensation to a leader in the cleaning industry underscores the impact of combining a great product with strategic marketing and the undeniable value of a Shark Tank appearance for entrepreneurs. Since its memorable Shark Tank appearance, Scrub
Daddy has experienced an explosive growth trajectory that’s nothing short of remarkable. Fans and entrepreneurs alike have watched in awe as this innovative cleaning tool transformed from a promising pitch into a cleaning phenomenon. Here’s a closer look at Scrub Daddy’s sales milestones that have set this brand apart in the competitive world of
retail. Initially, the immediate post-Shark Tank phase saw a surge in sales, catapulting Scrub Daddy into the spotlight. However, it was the strategic moves and continuous innovation that sustained its growth. From a single product, Scrub Daddy has expanded its line to include a variety of cleaning tools, each designed with the same attention to
detail and effectiveness that made the original sponge a hit. To say that Scrub Daddy’s sales have skyrocketed would be an understatement. Here’s a snapshot of the company’s financial performance over the years: Year Sales ($ Million) 2012 0.1 2013 10 2014 18 2015 30 2022 250 This table highlights the phenomenal rise of Scrub Daddy,
showcasing an impressive trend of sales increasing year after year. Such numbers not only illustrate the company’s market dominance but also its ability to adapt and grow in a highly competitive industry. Several key factors have propelled Scrub Daddy to its current status. Strategic partnerships and expansions have played a crucial role, but it’s the
brand’s commitment to quality and innovation that’s truly resonated with consumers. Their ability to tackle cleaning challenges without damaging surfaces, combined with the fun, approachable branding, has made Scrub Daddy a household favorite. Moreover, their active engagement with the Shark Tank community has also contributed greatly to
their popularity. Regular updates, appearances at events, and a strong online presence have kept fans involved and invested in the company’s journey. Following its groundbreaking debut on Shark Tank, Scrub Daddy didn’t just rest on the laurels of its initial success. The company’s relentless pursuit of innovation has led to a significant expansion of
its product line, catering to a wider array of cleaning needs and preferences. They've transformed from a single-product brand into a powerhouse of cleaning tools, making waves in households everywhere. Among the standout additions to the Scrub Daddy family are products like Scrub Mommy, which combines the original scratch-free FlexTexture
material with a super absorbent ResoFoam side. There’s also the Scrub Daisy system, a collection designed for specific cleaning tasks, featuring interchangeable heads with unique shapes and textures for everything from delicate glassware to tough-to-clean pots and pans. The company’s approach goes beyond just diversifying its offerings. Each new
product maintains the high standards of quality and innovation that Scrub Daddy fans have come to expect. For instance, the PowerPaste and Erase Daddy are eco-friendly solutions that tackle a wide range of cleaning challenges, proving that effective cleaning can be achieved without harmful chemicals. Here’s a quick glimpse at how Scrub Daddy’s
product lineup has evolved: Year Product Introduction 2012 Original Scrub Daddy Sponge 2014 Scrub Mommy 2016 Scrub Daisy Dishwand System 2018 PowerPaste and Erase Daddy This expansion strategy has not only broadened Scrub Daddy’s market appeal but has also solidified its status as a leader in innovative cleaning solutions. With every
new product launch, they’re not just selling a tool; they’'re offering an experience—a brighter, cleaner, and more enjoyable way to tackle everyday chores. Through these efforts, Scrub Daddy continues to demonstrate its commitment to meeting the diverse needs of its customers, constantly seeking out new ways to improve the cleaning experience.
Whether it’s for dishes, countertops, or any surface in between, they’ve got a solution that promises to make cleaning less of a chore and more of a joy. When Scrub Daddy first appeared on Shark Tank, its unique smiley face wasn’t just a design choice—it was a stroke of branding genius. This distinctive feature not only set the sponge apart in a
crowded market but also imbued the brand with a friendly and approachable personality. The smiley face isn’t just for show, though; it has practical applications too. The eyes allow for a comfortable grip while cleaning utensils, and the mouth cleans both sides of spoons and other cutlery. For fans of Shark Tank and budding entrepreneurs, Scrub
Daddy’s branding strategy offers a masterclass in how to make a product stand out. The smile that serves as the core of Scrub Daddy’s branding is a testament to the power of combining functionality with fun. This strategy has not only garnered the brand a dedicated following but has also sparked conversations across social media platforms, further
boosting its visibility. Scrub Daddy’s success post-Shark Tank has been nothing short of phenomenal, and the brand’s smiley face logo has become synonymous with quality and innovation in cleaning products. As Scrub Daddy continues to expand its product line, the company keeps the smile front and center, ensuring that each new offering is
instantly recognizable as part of the Scrub Daddy family. This consistency in branding has contributed significantly to the company’s ability to diversify its product offerings while maintaining a coherent brand image. Year Sales Growth 2012 Initial Launch 2013 +300% 2014 +500% The numbers speak for themselves. Since its Shark Tank debut,
Scrub Daddy’s approach to branding has not only captivated audiences but has also played a crucial role in its explosive sales growth. As they introduce new products like Scrub Mommy and the Scrub Daisy Dishwand System, the smiley face continues to shine, reminding customers of the brand’s commitment to quality, innovation, and a little bit of
joy in everyday cleaning tasks. Scrub Daddy’s journey since its Shark Tank debut has been nothing short of remarkable. The company’s strategic use of the smiley face logo has not only distinguished it in a crowded market but has also infused the brand with a warm and inviting personality. This clever branding, combined with the product’s
innovative design and practicality, has helped Scrub Daddy build a loyal customer base and achieve impressive sales growth year after year. As the company continues to expand its product line, the iconic smile ensures that Scrub Daddy remains at the forefront of innovation in cleaning products. It’s clear that Scrub Daddy’s success story is far from
over, and the world can’t wait to see what’s next for this cheerful and resilient brand. The Scrub Daddy smiley face logo has been pivotal in differentiating the brand in a competitive market by adding a friendly and approachable personality. This distinctive design not only makes the product stand out but also contributes to its practical functionality,
such as providing a comfortable grip and facilitating efficient cleaning of utensils. Beyond its engaging appearance, the smiley face design plays a practical role in Scrub Daddy’s products. It offers a comfortable grip for users and enables efficient cleaning of both sides of cutlery through the mouth opening of the smiley face, adding functionality
paired with its eye-catching look. Scrub Daddy’s appearance on Shark Tank significantly impacted its sales, leading to impressive growth year after year. This exposure not only showcased their innovative products to a wide audience but also highlighted their unique branding strategy, contributing to a surge in demand and increased brand
recognition. The smiley face logo is central to Scrub Daddy’s branding strategy as it encapsulates the brand’s ethos of quality, innovation, and friendliness. This iconic logo makes the brand easily recognizable, helps in garnering a dedicated customer base, and encourages conversations on social media, further enhancing its visibility and appeal. As
Scrub Daddy expands its product line, it ensures that the smile remains a consistent and recognizable element of its brand image. This consistency in branding reinforces the company’s identity and values, making its products instantly identifiable and maintaining the trust and recognition they’ve built with their consumer base. In 2007, Aaron Krause
invented a urethane foam hand scrubber marketed toward auto shops, but it didn't take off. Krause set his leftover scrubbers aside until 2011, when he discovered that the foam could change textures in water of different temperatures while washing his outdoor furniture. When he tried the foam pads on dishes, it cleaned them quickly and efficiently
without scratching them. Krause began launching his business, Scrub Daddy, and took his product onto QVC several times, where it proved successful, and got it into five stores around Philadelphia. To expand his business, Krause knew he'd need the help of an investor and after seeing an episode of "Shark Tank," decided to bring Scrub Daddy into
the tank. By the time Krause appeared to film the show, the smiley face scrubber had been on the market for 4 months and had made a little more than $100,000 in sales. Krause hoped that with the help of a shark, he'd be able to sell his product in more locations. "I know exactly what I need to do to make this thing really efficient, and I'm looking to
add a strategic partner who can open this up into retail stores," Krause told the sharks. When Aaron Krause brought his cleaning product, the Scrub Daddy, into the tank, he hoped to secure an investment of $100,000 in exchange for 10% of his company. Krause's pitch was more like an infomercial, where he showed the sharks how Scrub Daddy
hardens in cold water, softens in hot water, and can remove burnt food from stove tops and pans with only water. The eyes of the smiley face featured on the scrubber allowed the user to get a better grip when washing dishes, and the opening for the mouth was perfect for quickly cleaning utensils. Though Robert Herjavec and Mark Cuban seemed
uninterested and dropped out quickly, Daymond John, Kevin O'Leary, and Lori Greiner entered a bidding war over the Scrub Daddy. In the midst of constantly changing offers, Greiner promises Krause she could turn his business into a huge success. "I'll make you a millionaire within a year," Greiner said. Krause agreed to a deal with Greiner, $200K
for 20% equity. The airing of the "Shark Tank" episode immediately brought lots of customers to Scrub Daddy's website, and the following day Aaron Krause and Lori Greiner sold thousands of scrubbers within minutes of being on QVC. Though Scrub Daddy had started to see some success before appearing on the show, it quickly gained traction after
the show. "When the episode aired in October 2012, the business exploded and it hasn't slowed down since," Krause said in an interview with CEO Magazine. By 2014, the company had enough resources to construct a new headquarters and developed partnerships with large retailers across the country, including Target, Bed Bath & Beyond, Home
Depot, Walmart, Kroger, and Meijer. Scrub Daddy was also named "Shark Tank's most successful product to date." Krause told the Washington Post that being on "Shark Tank" brings great potential for expanding a business. "The exposure is just like a launching pad," Krause said. "It could get you tossed right off the boat, or it could launch you to
the moon. It's kind of how you deal with it." Last year marked 10 years since Scrub Daddy appeared on "Shark Tank," and the once-small company has ballooned into a huge success. In an updated episode of the show, the creator of the now-famous product explained how much his business had changed in the last decade. "When I pitched to the
sharks, we only had $100,000 in retail sales and one product, and now in 10 years the company has 273 employees," Aaron Krause said. "We have 160 products and we're sold in 257,000 retail locations. Scrub Daddy is one of the top 5 grossing companies in 'Shark Tank' history, doing over $670 million in retail sales." In the update episode, Krause
revealed that he and Lori Greiner were looking to partner with Unilever, the largest producer of soap products, with the hope of bringing Scrub Daddy to locations across the globe. From before its time on "Shark Tank" to more than a decade later, the company has continued to grow and invent new products for its customers. Aaron Krause has been
the brains behind Scrub Daddy since he invented the product in 2011 and continues to act as the company's President and CEO and invent new products. Several new products are currently featured on Scrub Daddy's website, including mops, dish soap, dish drying mats, cleaning paste, and new eco-friendly Scrub Daddy sponges made of recycled
plastic and coconut husks. At the start of this year, Scrub Daddy officially teamed up with Unilever and plans to continue promoting the product in the United States as well as other countries. "This global co-branding partnership represents a major milestone in the worldwide growth and recognition of our Scrub Daddy brand," Krause said in a press
release. "By partnering with Unilever, one of the largest and most reputable consumer goods companies in the world, and their internationally famous CIF brand of cleaning products, we are well positioned for exponential growth both in the USA and internationally." Scrub Daddy has been one of "Shark Tank's" most successful companies to date, and
Krause doesn't seem like he'll quit any time soon.
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